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Since the pandemic stopped Chinese consumers from "buying 
overseas products abroad", cross-border e-commerce has 
become a highland for foreign brands. More than 29,000 
brands across 5,800 categories had joined China cross border 
eCommerce at the end of 2020, over 80 percent entering China 
for the first time.



Western Brands that entered China through eCommerce



eCommerce only for well known brands?
Wrong, there are big opportunities for niche brands to enter China
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The opportunities for “niche”  brands become 
most obvious when considering the type of brands 
Chinese netizens like to share on Social Media. 
They tend to avoid the big name brands and 
instead turn their sights to niche brands and less 
recognized products. 

While the definition of a niche brand for Chinese 
consumers is quite subjective and depends on the 
consumer’s level of sophistication, the general 
sentiment is that labeling something as “niche” 
makes the brand, or product, feel more premier 
(“高级“), which is the new equivalent of 
“premium” and “bespoke”.

Do not miss the train to take off with the 
eCommerce boom in China!
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If you want to modify this graph, click on it, follow the link,
change the data and replace it





“Multinationals such as Unilever, L’Oréal and Adidas 
make more revenue in Asia than in America and their 
bosses turn to there, not to California or Paris, to see 
the latest in digital marketing, branding and logistics.”
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—The Economist, January 2021
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“I hope 15 years later people forget 
about eCommerce – because they 
think its like electricity.”
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—Jack Ma, January 2015 at the World Economic Forum in Davos
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West meets East helps 
Western FMCG brands to 
access the China market.

By choosing innovative, 
high-quality and healthy 
European FMCG brands, 

West meets East 
contributes to 

improving the standards 
of living in China.

West meets East is 
based in Frankfurt and 

Shanghai with a 
multinational team to 

localize Western 
products and develop 
branding solutions for 

the China market.

Your Gateway to

China
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Jia Song

Jia.song@westmeetseast.de

Adrian de Riz

a.deriz@westmeetseast.de


